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Welcome to the Monthly Fashion Retail Insights

Every month we will publish this Retail Insights report, looking at a range of activities within Fashion Retail.
 
Content type will vary month to month, depending on the news that surfaces, but we will be looking at the following 
information:!
!

-  New store formats and concepts; the exciting new shopping environments!
-  Technology developments, what is new to the market in Food interactivity!

-  Industry reports; expert analysis and research into Food Retailing!

-  Innovations and trends emerging in Food Retail; what is new and exciting!

So, let’s get started with this month’s issue…



Vans launch skatepark on Roblox

Vans has launched a virtual 
skate park on the Roblox 
platform. 
 
Vans World is the latest example 
of brands stepping into the 
metaverse to increase 
engagement with their audience. 
 
Unlike the short term promotions 
from brands like Gucci on 
Roblox, Vans World is a long 
term project, allowing users            
to invest time in honing their 
skills. 
 
Inevitably, the commercial side 
is present, with players able to 
browse and buy merchandise, 
including unique Roblox 
variants. 

Read more: View Video: Click here Click here

https://www.forbes.com/sites/dbloom/2021/09/01/roblox-partners-with-vans-to-launch-interactive-skatepark/?sh=50926f1278b9
https://www.youtube.com/watch?v=ZcYonLSBfyQ


Aston Martin promotes Bond film with Corgi toy replica

In support of the long awaited 
launch of the latest Bond film, 
Aston Martin has created a 
promotional display. 
 
Back in 1965, when the Aston 
Martin DB5 appeared in the 
Bond film, Goldfinger, the Corgi 
toy version of the car became an 
award winning toy. The metal toy 
version  sold 20 million copies, 
and it still in production. 
 
With the DB5 appearing on the 
latest film No Time To  Die, Aston 
Martin built this 5 metre long 
Corgi toy box replica in support 
of the film launch. 
 
The display will remain on show 
at Battersea Power Station in 
London until 1st October. 

Read more: Click here

https://www.dezeen.com/2020/11/19/issey-miyake-shop-interiors-japan-semba/
https://www.astonmartinf1.com/en-GB/news/feature/aston-martin-celebrates-no-time-to-die-with-iconic-db5-tribute-in-london


Madewell & ThredUp launch pre-worn pop up

Fashion brand Madewell has 
partnered with thrift business 
ThredUp to create a Brooklyn 
based temporary store. 
 
The Circular Store appears on 
the second floor of Madewell’s 
existing location in Brooklyn. 
 
The whole range of products is 
pre-owned, and is supported by 
tailoring and repair services. 
 
ThredUp has grown quickly, 
establishing themselves as a 
leading resale fashion business. 
With Madewell being one of the 
most popular brands with 
ThredUp customers, this alliance 
made sense to both of them.  
 
 

Read more: Click here

https://www.theindustry.fashion/selfridges-launches-resellfridges-the-wedding-offering-pre-loved-outfits-for-brides-grooms-and-guests/
https://www.fastcompany.com/90679499/every-garment-in-this-new-madewell-store-has-already-been-worn


Leeds United, first football team to sell products on TikTok

Premier League team, Leeds 
United, have become the first 
football team in the world to start 
selling merchandise directly            
through the TikTok app. 
 
This was made possible 
when Leeds signed a deal 
with Shopify, through which 
the video-sharing platform has 
added a shopping feature on 
their app. 
 
Aaron Duckmanton, Leeds 
United’s Global Head of Digital, 
said: 
 
“We’ve seen huge engagement 
on TikTok since we launched, 
integrating our retail products 
with TikTok, we hope to not only 
attract new audiences for Leeds 
United but also provide a 
seamless  shopping experience 
for  fans on the platform.”  

Read more: Click here

https://hypebeast.com/2021/8/nike-rise-seoul-retail-concept-store-info
https://www.sportspromedia.com/news/leeds-united-tiktok-ecommerce-merchandise-shirts/


Next takes majority share in Gap UK business 

Next has announced they have 
bought a 51% share  in Gap’s 
UK business. 
 
In a move that mirror’s their 
investment in Victoria’s Secret, 
Next has bought into the ailing 
Gap business. 
 
They will sell their range 
of the Next Total Platform, their 
well established and successful 
e-commerce operation. 
 
With Gap closing all 81 stores in 
the UK and Ireland by the end of 
this month, this new venture will 
see concessions also appear 
within Next stores, much like 
Victoria’s Secret.  

Read more: Click here

https://wwd.com/fashion-news/intimates/victorias-secret-new-store-1234887801/
https://internetretailing.net/strategy-and-innovation/strategy-and-innovation/next-to-operate-gaps-uk-business--both-online-and-in-store-23728


Schuh launched AR game to increase High Street activity

As part of their 40th anniversary, 
UK shoe retailer Schuh has 
been running Schuh Sneaker 
Hunt, an interactive AR game 
for the past two weeks. 
 
Shopper can access the hunt 
online, or via a QR code found in 
stores and on OOH advertising. 
 
In a campaign that encourages 
people to  get out and about, 
participants hunt for prizes, with 
over 40,000 available  including 
holidays, free sneakers for a 
year and store vouchers. 
 
 

Read more: Click here

https://www.retaildive.com/news/urban-outfitters-to-launch-resale-platform-nuuly-thrift/605470/
https://ww.fashionnetwork.com/news/Schuh-launches-40th-birthday-ar-game,1332083.html


Marks & Spencer brings back the St Michaels brand

After a 22 year absence 
Marks & Spencer is bringing 
back the St Michael brand to 
it’s fashion portfolio. 
 
The brand operated for 72 years 
before being scrapped in 2000. 
In recent years, St Michael’s 
products have become popular 
on vintage online platforms like        
Ebay and Depop. 
 
On Ebay, there are 16,000 
St Michael’s products. 
 
The first products that will use 
the brand are a rugby shirt and 
sweatshirts. 
 
 

Read more: Click here

https://www.burberryplc.com/en/news/brand/2021/a-digital-experience.html
https://www.retailgazette.co.uk/blog/2021/09/ms-to-bring-back-st-michael-brand-after-21-years/


Quiksilver introduces performance shorts made from plastic bottles

Quiksilver manufactures 
all of their performance 
surf shorts using recycled 
plastic bottles now. 
 
The bottles are used to 
create their REPREVE 
performance fabric, which 
provides four way stretch           
and a water repellent 
coating. 
 
This bold step, using the 
recycled bottles for ALL 
shorts, has resulted in 
saving 250 million bottles 
from landfill. 
 
 

Read more: See shorts in action:Click here Click here

https://ecoski.co.uk/sustainability/eco-glossary
https://www.monsterchildren.com/quiksilver-offers-a-sustainable-take-on-boardshorts/
https://www.youtube.com/watch?v=Me2KZouWf4M


Farfetch opens immersive Browns store in Mayfair

Browns Brook Street 
opened back in April, being 
the first evidence of 
Farfetch’s influence on the 
established fashion store 
brand. 
 
The store is a fully 
immersive physical 
experience, combining 
great service with 
connected digital touch 
points. 
 
The four storey Grade 2 
listed building includes a 
restaurant and courtyard, 
as well as stunning and 
varied product displays. 
 
The top floor, the ‘Club’ is 
reserved for valued 
customers, including a bar 
and personalised shopping 
services. 
 
 
 Read more: Click here

https://www.fastcompany.com/90661266/this-110-t-shirt-sucks-carbon-dioxide-from-the-atmosphere
https://retail-focus.co.uk/browns-mayfair-flagship-is-a-place-to-discover-dream-and-play/


Rag & Bone Deli pop up in New York

New York fashion brand Rag & 
Bone opened a pop up store in 
Williamsburg, based on a 
neighbourhood Deli. 
 
Originally launched in Nordstrom, 
the pop up is now a 2,500 sq. ft 
stand alone store. 
 
The Deli theme has been created 
using a neon Deli sign and hand 
painted awning, depicting a Deli 
store front. 
 
A mural and infinity effect Deli 
aisle in the changing room 
complete the theme. The store             
was open for the month of 
September. 

Read more: Click here

https://www.lsnglobal.com/news/article/27195/the-ruei-01-shoe-embeds-unmanufacture-information
https://vimeo.com/582827869
https://mr-mag.com/rag-bone-brings-its-deli-concept-shop-to-brooklyn/


Hermes introduces mushroom fibre based leather

Working with bio-material 
company MycoWorks, Hermes is 
introducing products using 
mycelium. This is fine threads 
created from the vegetative part 
of the organism that produces 
mushrooms. 
 
MycoWorks has evolved 
mycelium and refined it to create 
reishi, a cellular structure that is 
neither animal or plastic. 
 
Hermes has worked with 
MycoWorks for three years                      
to refine and evolve reishi               
until it is now suitable for 
luxury products. This type of 
development will help the 
fashion industry take further 
steps to establish sustainable 
credentials. 

Read more: View Video:Click here Click here

https://robbreport.com/style/fashion/american-dream-luxury-wing-the-avenue-1234623683/amp/http://
https://robbreport.com/style/fashion/american-dream-luxury-wing-the-avenue-1234623683/amp/http://
https://www.designboom.com/project/watch/?v=vcrKZrNFVDA
https://www.youtube.com/watch?v=vcrKZrNFVDA


H&M offer free suit rental for job interviews

Back in April, H&M offered a 
free 24 hour suit rental for job 
interviews. 
 
The service, live in the UK and 
launched in the US on May 13th, 
allowed men to use a dark blue  
suit, white shirt and red pocket 
square for free.  
 
It was delivered in a suit bag, 
with a pre-paid return service 
included. Late returns incur a £50 
charge, which was then donated 
to charity. Extreme damage cost 
the user £166, although minor 
marks and damage were not 
charged. 

Read more: Click here View Video: Click here

https://corporate.marksandspencer.com/media/press-releases/5ff7017fc6fe1bc26cb21d12/m-and-s-to-roll-out-new-digital-click-and-collect-model-and-accelerated-customer-returns-process
https://www.theindustry.fashion/hm-man-launches-free-24-hour-suit-rental-for-job-interviews/
https://www.youtube.com/watch?v=7th6b8z9gLw


Louis Vuitton opens stunning store in Osaka, Japan

This striking store opened  in 
Osaka, Japan earlier this year 
and emphasises the strength of 
luxury retail in Asia. 
 
The exterior, designed by 
architects Jun Aoki & Associates, 
pays homage the sails of 
traditional Higaki-Kaisen ships, 
a recognition of the port and 
strong maritime history of 
the city. 
 
This theme continues inside, 
where wooden flooring and 
metal ceilings acknowledge a 
yachting environment. 
 
Set over four floors, the store 
includes a rooftop garden and 
historical objects from the Louis 
Vuitton Archives. 

Read more: Click here

https://www.dezeen.com/2020/02/21/louis-vuittons-flagship-osaka-store-covered-in-curving-glass-sails/


Patagonia making clothing from old fishing nets

Patagonia has partnered with Bureo 
to repurpose old fishing nets into a 
fresh range of clothing. 
 
Bureo collects old nets from 50 
fishing villages in several South 
American countries. Their website 
currently states that they have 
collected over 3,000,000lbs of nets 
so far. 
 
Netplus is already used on 
Patagonia hat brims, and will         
play a bigger part in their AW 
collection this year. 
 
Bureo educates the fishermen             
to hand over used nets, which 
reduces the impact of old                
nets being left in the sea, as 
mentioned in the controversial 
documentary, Seaspiracy.  

Read more: and: View Video:Click here Click here Click here

https://scandasia.com/marimekko-wraps-bangkok-sky-train-in-its-iconic-unikko-print-to-celebrate-70th-anniversary/
https://www.treehugger.com/patagonia-bureo-making-jackets-old-fishing-nets-5180198
https://bureo.co/
https://www.youtube.com/watch?v=4LHMZmtpZdg


Are you also involved in the Fashion sector? Or do you have colleagues that might find a Fashion Monthly Insights 
report useful? If so, contact Augustus Martin and we can arrange to send you this report. 

The Augustus Martin Monthly Reports

https://fashionunited.uk/news/retail/mango-opens-oxford-street-flagship/2021081657176


What do you think?

We hope you enjoyed reading the Augustus Martin 
Monthly Fashion Insight report. 
 
We welcome your feedback and thoughts, the report is 
a new initiative and we are keen to evolve it to suit 
your interests and area of focus. 
 
If you wish to discuss any in-store communication 
projects or challenges, please get in touch. 
 
See you next month.  

Email us at ammarketing@augustusmartin.co.uk
or click here to go to our contact page on our website.

https://shopduer.com/pages/vancouver
https://www.insider-trends.com/an-insider-look-at-dish-duer-the-retail-company-with-the-in-store-playground/
https://www.augustusmartin.co.uk/contact

