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Welcome to this months Food Retail Insights.

Every month we publish this Retail Insights report, looking at a range of activities within Food Retail.

Content type will vary month to month, depending on the news that surfaces, but we will be looking at the!
following information:!
!

-  New store formats and concepts; the exciting new shopping environments.!

-  Technology developments, what is new to the market in Food interactivity.!

-  Industry reports; expert analysis and research into Food Retailing.!

-  Innovations and trends emerging in Food Retail; what is new and exciting.!

So, let’s get started with this month’s issue…



Carrefour trials just walk out tech in Dubai

Carrefour is the latest grocery 
retailer to launch a store with 
walk out tech. 
 
Their Carrefour City+ format 
opened in Mall of the Emirates 
in Dubai this month. 
 
The store uses camera 
technology and machine 
learning to record shopper 
selections, once they have 
scanned a QR code. 
 
Purchases are made via the 
MAF Carrefour app. 
 
While Amazon has been 
trialling this type of tech for a 
couple of years in the US and 
recently in the UK, this 
Carrefour store is the first of 
it’s type in this region. 

Read more: Click here

https://www.wantedinrome.com/news/pompeii-to-open-roman-fast-food-diner-to-visitors.html
https://www.thenationalnews.com/lifestyle/things-to-do/2021/09/06/carrefour-city-middle-easts-first-cashier-less-store-launches-in-dubai/?goal


Co-op published younger generation research

British retailer Co-op has just 
published a report looking at 
10-25 year olds and the impact                
the pandemic has had on them. 
 
Named The Ghosted Generation, 
the retailer interviewed 5,000 
young people, asking their 
thoughts on attitude, life 
chances and aspirations. 
 
The immediate impact on 
education is an obvious concern, 
with many interviewed concerned 
about falling behind, how they 
have to catch up and even their 
thoughts on further education. 

•  Almost two-thirds (60%) of 
young people feel their 
generation – The Ghosted 
Generation –  will be 
permanently disadvantaged by 
the pandemic. 

•  Two thirds (65%) believe 
competition to get a job has 
increased so much it feels 
impossible. 

•  Nearly a third (29%) of young 
people say the pandemic has 
made them less likely to 
continue with further education. 

•  Over half (58%) of young people 
feel that the Government has 
failed them in its handling of            
the pandemic. 

Read more: Click here

https://www.thedrum.com/creative-works/project/lucky-generals-co-op-it-doesnt-matter-where-you-shop
https://www.co-operative.coop/media/news-releases/the-ghosted-generation-children-as-young-as-10-feel-permanently?utm_source=linkedin&linkId=130821511


Co-op opens Micro Market at a factory

Co-op has opened it’s first Micro 
Market, a new convenience 
format. 
 
The store is a 24 hour,  
self-serve, cashier free store. 
Another first is the location –  
the offices of Numatic in 
Somerset, manufacturers of the 
famous Henry vacuum cleaner. 
 
The 1,000 employees at the site 
can buy a range of Co-op own 
label products including 
food-to-go meals, breakfast 
options and Co-op’s new coffee 
brand Ever Ground. 
 
Partnering with Graddon 
Vending, Co-op is looking           
to expand this offer, targeting 
locations that have previously 
been inaccessible to traditional 
convenience retailing.  

Read more: Click here

https://www.thegrocer.co.uk/technology-and-supply-chain/the-new-apps-swaying-consumer-food-choices/658935.article#.YRoz-pGk5-Q.linkedin
https://www.retailtimes.co.uk/co-op-launches-first-food-to-go-offer-with-new-micro-supermarket-proposition/


Loop recycling offer introduced in Tesco stores

Loop Recycling, the recycled packaging offer, 
has been introduced to a number of Tesco stores. 
 
Shoppers place a refundable deposit, and can 
then collect a Returns Bag. 
 
Products can be shopped and purchased as 
normal in the store. 
 
Once finished, shoppers return the packaging, 
using the Returns Bag and the Loop Returns 
Point. Via the Loop Deposit app, the original 
deposit payment is refunded. 
 
With a number of leading FMCG brands signing 
up to the scheme, Loop has been designing and 
manufacturing a range of innovative packaging. 
This includes new packaging for Unilever’s ice 
cream ranges that keep the product frozen for up 
to 2 hours. 

Read more: Click here

https://www.famouscampaigns.com/2021/08/the-walk-of-shame-redefined-ottos-coffee-house-kent/
https://www.exploreloop.com/Tesco


Waitrose has developed a 
cocktail kit for home sampling, 
supported by expert advice. 
 
The kit includes three glasses, 
a shaker and strainer. In 
addition, garnishes are 
added, such as coffee beans, 
dehydrated strawberries 
and oranges. 
 
Drink experts are available, on 
schedules zoom calls and also 
in person for events, should you 
wish to arrange a party in your 
own home. 
 
This kit is part of a wider 
Waitrose initiative; Waitrose 
Wine Tasting at Home. 

Waitrose launches home cocktail kit

Read more: Click here

https://retailtechinnovationhub.com/home/2021/7/30/central-england-co-op-deploys-ubamarket-tech-in-new-store
https://www.thedrinksbusiness.com/2021/09/waitrose-brings-out-at-home-cocktail-kit/


DIET COKE have 
collaborated with SMEG to 
give consumers the chance 
to win their very own limited 
edition Diet Coke x SMEG 
FAB10 drinks fridge... 
'Just for the chill of it'. 
 
Using bus stops, the 
campaign sees 5 special 
bus shelters across key cities 
in the UK fitted with a bespoke 
3D model SMEG fridge door, 
a unique showcase fridge 
housing Diet Coke cans as 
well as full vinyl wrapped 
branding. 
 
Information about locations is 
posted on the Diet Coke GB 
Insta page. 

Coca Cola & SMEG partner on bus stop promotions

Read more: Click here

https://www.squaremeal.co.uk/restaurants/news/kfc-hotel-house-of-harland-shoreditch_9971
https://www.timeout.com/london/news/win-a-months-supply-of-diet-coke-at-this-special-london-bus-stop-090721


A McDonald’s restaurant abandoned 
30 years ago has recently been 
photographed, presenting a 
fascinating historical reference point. 
 
Located on Adak Island in Alaska, the 
restaurant thrived until the naval base 
in which it was located closed  down. 
 
The loss of the military base caused 
the closure, and the building has 
remained undisturbed ever since. 
 
One of the promotions still on display 
is for Dino Fries, a tie in with the 
launch of the original Jurassic Park 
movie. 
 

30 year old McDonald’s restaurant captured on camera

Read more: Click here

https://londonnewstime.com/clanswicks-climate-change-response-has-been-validated-to-work-throughout-the-sausage-manufacturing-supply-chain/368705/
https://vimeo.com/577171953
https://www.ladbible.com/news/interesting-pictures-show-abandoned-mcdonalds-unchanged-since-the-early-1990s-20210918


Albertsons has formed a 
partnership with Pinterest to 
help translate the social media 
platforms visual strength into 
meal purchases in store. 
 
Pinterest will leverage            
AI and API technology to help 
shoppers find inspiration and 
convert saved pins into a 
shoppable list on the 
Albertson app. 
 
To further shop-ability, table 
landscapes will be developed, 
so that a selected ingredient 
can be used for multiple 
recipes or as part of a dietary 
regime. 
 

US grocer Albertsons partners with Pinterest for AI meal planning



Aera opens a striking second café in Berlin

German bakery Aera has 
opened a second café and 
bakery store just off 
Kurfürstendamm in Berlin. 
 
Aera has developed a strong 
following for it’s gluten free 
bakery range. 
 
The 70 sqm space is their 
second offering, notable          
for it’s striking rich blue 
interior, inspired by the 
paintings of Dutch artist 
Johannes Vermeer. 
 
The minimalist design has the 
long counter painting in the 
same blue, contrasted by the 
oak seating and tables. 
 
A bathroom is access behind 
a blue mirror set into the rear 
wall. 

Read more: Click here

https://www.conveniencestore.co.uk/store-development/co-op-invests-21m-in-on-the-go-concept-store-in-london/657776.article
https://www.windowswear.com/berlin-area-cafe-opening/


Starbucks has just opened it’s first 
Greener Store in Shanghai. 
 
The aim of this concept is to reduce 
waste, repurpose goods and serve 
as a platform for innovation. 
 
The circular design approach 
includes: 
 
•  Reusing materials from previous 

stores. 

•  Producing a modular back of 
house system that can be 
dismantled and reassembled. 

 
•  Sustainable Coffee Classroom to 

educate. 

•  Aprons made from old cups. 

•  Coffee grounds used for fertiliser. 

•  Over 50% of the menus is plant 
based. 

Starbucks increases focus on sustainable stores

Read more: andClick here Click here

https://www.linkedin.com/posts/pygmalios_flagship-retailers-activity-6835893580897247232-0Gr9/
https://www.greenbiz.com/article/starbucks-makes-circular-push-expansion-greener-stores
https://stories.starbucks.com/asia/stories/2021/top-10-things-to-know-about-the-starbucks-shanghai-greener-store/


Company Shop is a retail 
business that takes waste 
food stock from a range of 
brands to resell, as it aims to 
reduce food waste. 
 
Brands and retailers including 
most of the major grocery 
retailers and a large number 
of the main food and 
beverage companies. 
 
Missed deliveries and old 
packaging designs are a large 
source of the stock that is sold 
in their stores. 
 
With 16 stores across the UK, 
this company provides great 
value products while helping  
to reduce the huge issue of 
food waste. 
 

Company Shop, reducing food waste

Read more: Click here

https://www.theverge.com/2021/8/24/22639778/walmart-golocal-delivery-service-small-business-drones
https://www.companyshopgroup.co.uk/


To support the launch            
of the Caramilk products in 
the UK, Cadbury has taken 
an unusual approach. 
 
Well established and popular 
in Australia, Caramilk is new 
to the UK.  
 
Cadbury has created a series 
of billboards in London and 
Manchester, challenging 
passers by to Ask an Aussie 
about the new chocolate bar.  
 
Real Australians are sat on 
the billboard, so people can 
talk to them about the product. 
This is supported by a social 
media campaign. 
 

Cadbury Ask An Aussie billboard campaign

Read more: Click here

https://news.in-24.com/news/93861.html
https://fabnews.live/cadbury-sticks-a-real-life-aussie-to-billboards-in-london-manchester-and-birmingham/


Morrison’s is introducing six 
Zero Waste stores, looking to 
remove waste from both the 
stores and shoppers by 2025. 
 
Nestle will collect and recycle 

soft plastics, which were 
impossible to recycle until 

recently. 
 
Soft and hard plastics, 
cardboard, food waste, green 
waste, PPE, tins, cans and foil 
will be sorted by in-store staff, 
then collected by specialist 
waste partners. 
 
A range of waste bins will be 
in-store for shoppers to use. 
The aim is to roll out this 
service to all 498 stores within 
a year. 

Morrison's launches 6 Zero Waste stores in Scotland 

Read more: Click here

https://www.timeout.com/newyork/news/booking-com-is-offering-an-overnight-stay-in-an-ice-cream-truck-parked-in-union-square-071521
https://www.morrisons-corporate.com/media-centre/corporate-news/morrisons-launches-move-towards-uks-first-zero-waste-stores/


Are you also involved in the Fashion sector? Or do you have colleagues that might find a Fashion Monthly Insights 
report useful? If so, contact Augustus Martin and we can arrange to send you this report. 

The Augustus Martin Monthly Reports

https://corporate.asda.com/newsroom/2021/07/26/asda-makes-huge-increase-to-refill-product-range-at-flagship-sustainability-store


We hope you enjoyed reading the Augustus Martin 
Monthly Food Insight report. 
 
We welcome your feedback and thoughts, the report 
is a new initiative and we are keen to evolve it to suit 
your interests and area of focus. 
 
If you wish to discuss any in-store communication 
projects or challenges, please get in touch. 
 
See you next month.  

What do you think?

Email us at ammarketing@augustusmartin.co.uk
or click here to go to our contact page on our website.

https://www.chargedretail.co.uk/2021/07/29/pret-a-manger-to-launch-automated-vending-machines-as-it-struggles-to-find-staff/
https://www.augustusmartin.co.uk/contact

